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October  30th,  1930. 


Soeclal  Christmas 
Edition  de  Luxe 


The  December  Antiquarian  -  a  Special  Christmas  Issue  -  will 
be  in  every  respect  on  Edition  de  Luxe  -  replete  with  color 
pages  -  a  larger  and  finer  magazine  than  has  ever  appeared 
in  this  field.  It  will  sell  on  the  newstands  at  $1.00 
per  copy. 

The  special  library  cover,  of  extra  heavy  antique  finish 
stock,  will  bear  a  faithful  reproduction  in  colors  of 
Botticelli's  "Madonna  and  Child  with  St.  John." 

The  editorial  content  of  this  Special  Christmas  Issue  will 
long  be  remembered  as  an  achievement  of  the  highest  order. 
There  will  bo  throe  color-inserts  on  hea\v  stock  and,  in 
addition,  sixteen  color  pages  printed  in  sepia-duotone. 

The  largest  folio  of  the  year  is  planned,  and  we  have  in¬ 
creased  the  edition  by  3,500  copies  in  excess  of  regular 
subscription. 

Every  dealer  can  well  afford  to  place  his  announcement  in 
this  Special  Christmas  Issue.  Many  of  our  regular  adver¬ 
tisers  are  taking  twice  their  usual  space. 

Remember  -  December  is  the  month  of  Christmas  giving  -  the 
heaviest  buying  month  in  the  year.  There  is  still  time  to 
"cash  in"  on  this  in  a  big  way.  But  action  must  be  taken 
WOW  or  the  opportunity  will  be  gone  for  another  year. 

Copy  and  photographs  (or  cuts)  should  roach  us  not  later 
than  Monday,  November  10th  -  earlier  if  possible. 


Very  truly  yours. 


THE  ANTIQUARIAN 


Sam  J.  Turnos 


-  Ejrhibltors  at  the  Boston  and  Washington  Expositions 
will  find  this  Special  Christmas  Issue  particularly 
effective. 
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LEADERSHIP  EMPHASIZED 

A  careful  analysis  of  the  circulation  statements  submitted  by  publishers  to  the  Audit  Bureau 
of  Circulations  reveals  the  following; 

(1)  Tliat  The  Antiquarian  has  the  largest  circulation  of  any  magazine  directly  serving  the 
antiques  field. 

(2)  That  The  Antiquarian  leads  in  "net  paid  cirrul.ition”  by  an  average  of  1,476  copies  per 
month,  or  a  total  of  nearly  9,000  copies  for  the  six  months  period. 

(3)  That  during  the  same  period  the  "total  number  of  copies  distributed”  of  Tlie  Antiquarian 
exceeded  that  of  its  nearest  competitor  by  2,240  copies  per  month  or  a  total  of  13,494 
copies  for  the  six  months. 

(4)  That  in  the  Metropolitan  Cities  (population  of  500,000  and  over) — by  far  the  largest 
market  for  antiques  and  works  of  art  in  the  United  States — The  Antiquarian  leads  by 
more  than  23.8  per  cent. 

(5)  That  in  the  combined  states  of  Massachusetts,  Connecticut,  New  York,  New  Jersey  and 
Pennsylvania  The  Antiquarian  leads  by  more  than  20  per  cent. 

(6)  That  in  New  York  (without  question  the  largest  single  buying  center  in  the  United 
States)  The  Antiquarian  leads  by  practically  50  per  cent  (49.89  per  cent). 

(7)  That  in  the  Middle  Atlantic  States  (New  York,  New  Jersey,  Penn.sylvania)  The  Anti¬ 
quarian  leads  by  34.8  per  cent. 

(8)  That  in  the  South  Atlantic  States  (Delaware,  Maryland,  District  of  Columbia,  Virginia, 
We.st  Virgini.a,  North  Carolina,  South  Carolina,  Georgia,  Florida)  The  Antiquarian 
leads  by  14.4  per  cent. 

(9)  That  in  the  East  North  Central  States  (Ohio,  Indiana,  Illinois,  Michigan,  Wisconsin) 
The  Antiquarian  leads  by  5  per  cent. 

(10)  That  in  the  Pacific  States  (Washington,  Oregon,  California)  The  Antiquarian  leads  by 
32.6  per  cent. 

(11)  That  The  Antiquarian  leads  in  news  stand  sales  by  9.8  per  cent  (the  news  stand  price 
per  copy  being  50  cents  for  each  publication). 

(12)  That  The  Antiquarian  has  sold  no  subscriptions  at  reduced  rates  and  therefore  has  no 
forced  circulation,  whereas  our  nearest  competitor  has  made  introductory  offers  (for  less 
than  one  year’s  subscription)  at  reduced  rates. 

(13)  That  The  Antiquarian  has  only  120  subscriptions  for  less  than  one  year  (all  sold  at 
regular  rates),  while  our  nearest  competitor  has  1,109  subscriptions  for  le.ss  than  one 
year. 

In  addition  to  the  above  it  is  a  significant  fan,  insofar  as  large  purchasing  power  is  con¬ 
cerned,  that  of  the  new  subsetiptions  received  during  the  period  of  March  1st  to  15th,  1930, 
inclusive,  that  over  50  per  cent  of  these  new  subscribers  to  The  Antiquarian  .are  listed  in  the 
Social  Registers  of  the  United  States.  This  analysis  was  made  by  a  Certified  Public  Accountant. 

inie  above  facts  clearly  indicate  that  The  Antiquarian  m.igazine  is  the  leading  publication  in 
the  antiques  field  in  the  United  States  beyond  all  question  of  doubt. 


Tic  c51rirK)ii<iri<m  is  ciliic.l  imeJ  (iiiWijlici/  ftn  the  aittinej  oclniciicin.^ 


•430  LEXINGTON  AN'ENUE 
NEW  YORK.N.Y, 


